
 
 
 

 

PARTNERSHIP FORMATION IN NEW MARKETS 
A CVU Seminar for Practitioners 

 
Tuesday 23rd May 

Friends House, Euston Road, London 
 
Increasingly we are forming partnerships in Newer Markets. Changes in university strategy and 

developments of new types of providers can impact on the partnership arrangements we are developing. 

This opens up issues including governance, socio-political, language, market maturity/understanding, in 

how we manage those partnerships and ensure we are safeguarding the experience of students who 

study with us in different countries around the world.  

This seminar will look at a number of case study partnerships, including with Brazil and Egypt, exploring 

the challenges of working in New Markets. 

PROGRAMME 
 
10.30  Registration and Coffee 
 
11.00  Welcome and introduction 
  Dr Janet Bohrer Director Academic Quality and Enhancement, London South Bank  

University  
   
11.15 Beyond chalk and talk: franchising creative courses in emerging economies 

 
Dr Megan Knight Associate Dean (Recruitment Partnerships and International) School of 
Creative Arts, University of Hertfordshire  
 
Practices in the creative arts are inherently grounded in local culture and society, and this 

creates a greater responsibility for the teams to work collaboratively to develop a 

pedagogy that is cognisant of cultural context while preserving the fundamental value of 

the home provision.  Based on our experience of franchising art and design courses in 

Brazil, Malaysia and Russia, This session will delineate strategies for adapting and 

exporting the studio cultures that is at the heart of our work as a school of Creative Arts.   

12.10 Building relationships in a new market 
  Dr Mandy Maidment Associate Professor, Academic Director for Collaborative  

Partnerships School of Applied Sciences London South Bank University in conversation with 
Dr Victoria Lindsay British University Egypt.  
 
This session will look at the issues raised when taking on the validation of an established 
provider. The session will explore how to work collaboratively with issues relating to 
differences in institutional culture and expectations. 

 
 
13.00  Lunch and networking 



 
 
 

 

 
14.00 Quality assurance in new markets 

Rafe Smallman from QAA will provide a QAA perspective of working in new market.  
 

14.50  Plenary and panel discussion chaired by Dr Frank Haddleton   
 

This session will be an open Q&A session and a chance to share practice between delegates 
and the seminar speakers; however if you have any specific questions that you would like 
the speakers to consider ahead of the panel discussion please email them to cvu@the-
bac.org. 

 
15.30  Close 
 
 

 
 
TICKETS 
 
Tickets can be purchased through Eventbrite here.  
 
CVU members: £120 + booking fees 
Non-members: £180 + booking fees 
 
 
 

 
ABOUT CVU 
 
The Council of Validating Universities (CVU) was formed in 1982 and registered as a charity in 1996. It 
became incorporated as a Company Limited by Guarantee on 28th October 2004 (Company Number: 
05272761). It is a non-statutory body comprising representatives from higher education institutions and 
other related organisations in the United Kingdom. 
 
The charity’s objectives are to advance education, including training and research, in particular by: 
 

• keeping under review the concerns of degree-awarding institutions within the United Kingdom in 
relation to collaborative activity 

• identifying and promoting good practice in collaborative validation. 
 
If you are interested in CVU institutional membership further information can be found here: 
http://www.cvu.ac.uk/membership/join-cvu/  

mailto:cvu@the-bac.org
mailto:cvu@the-bac.org
https://www.eventbrite.co.uk/e/partnership-formation-in-new-markets-tickets-32958876888?utm_term=eventurl_text
http://www.cvu.ac.uk/membership/join-cvu/

